Third IntercityHotel opens in Oman

Frankfurt am Main, 5 September 2022
IntercityHotel Muscat, the hotel brand's third property in the Sultanate of Oman, has opened
its doors on 1st September 2022. The new hotel building is located within the Ministry and
Embassy district of Al Khuwair and is part of the prestigious A’Raya development Complex.
IntercityHotel Muscat boasts 273 guest rooms ranging from Standard Rooms to Deluxe Suites.
The property includes a special Business Floor offering Business rooms and suites with added
benefits of early check-ins, late check-outs, complimentary welcome drinks, and VIP in-room
amenities, to name a few. Furthermore, the hotel features the all-day-dining restaurant Citrine
as well as a lobby cafe, a pool and gym, a spa with six treatment rooms, four multi-function
meeting rooms with a capacity of up to 135 guests and A’Raya Ballroom which can
accommodate up to 1,200 guests.
According to Siegfried Nierhaus, Vice President Middle East, Deutsche Hospitality: "The
Middle East is an important destination for both classical tourism and business travel.
IntercityHotel fits nicely into the region, as the concept accommodates the needs of any and
all travelers. We look forward to our continued successful trajectory in positioning the brand in
Oman alongside the hotels in Salalah and Nizwa while successively expanding our portfolio in
this region."
General Manager Renjith Chandran adds: “We are delighted to open the IntercityHotel Muscat
in the Sultanate of Oman. The hotel will cater to all markets from business and leisure to major
MICE events. Also working with the National Hotel Management (NHI) and Ministry of
Manpower, I look forward to welcoming Omani talents to the team.”
IntercityHotel Muscat is perfectly positioned within easy reach of Muscat International Airport
and the cultural sights of Al Alam Palace and the Mutrah Corniche with its three-kilometer-long
promenade. The Al Khuwair Beach is ten-minutes walking distance from the hotel – just one
of the Sultanate’s many beautiful beaches along its more than 2,000 kilometer coastline.

Current press information is available in our press portal.
Vision, passion and cosmopolitanism. Deutsche Hospitality delivers the perfect guest experience. Tradition and
an eye for the future come together in an inimitable portfolio of eight brands operating across more than 160 hotels
globally. “Celebrating luxurious simplicity.”: Steigenberger Icons are extraordinary luxury hotels which combine

historical uniqueness and modern concepts. The Steigenberger Porsche Design Hotels brand is generating
innovative impetuses in the Luxury Lifestyle Segment. Steigenberger Hotels & Resorts represent the epitome of
upscale hospitality on three continents. Jaz in the City’s Lifestyle Hotels dictate the rhythm in the Upscale Sector.
House of Beats unites a passion for the hotel business with the fascination of lifestyle, fashion and music.
IntercityHotel is located at the very hub of any destination and offers a true home of comfort and mobility in the
Midscale Segment. MAXX by Deutsche Hospitality is a charismatic conversion brand which is also positioned in
the midscale area of the market. Zleep Hotels provide a smart marriage of design and functionality in the Economy
Segment. All of these brands are unified under H-Rewards, Deutsche Hospitality’s loyalty program which yields
benefits from the first booking onwards.

Press contact:
Deutsche Hospitality │ Lyoner Straße 25 │ 60528 Frankfurt am Main │ Germany
Sven Hirschler │ Tel: +49 69 66564-422
E-mail: sven.hirschler@deutschehospitality.com

www.deutschehospitality.com/en
www.intercityhotel.com/en

