
 

 

 
 

Michelin meets Design  
 

The Michelin star restaurant La Canne en Ville opens at Steigenberger Grandhotel Wiltcher's  

 

Frankfurt am Main, 11 May 2022 

The Wiltcher’s – A Steigenberger Icon Hotel and Belgian Michelin-starred chef Kevin Lejeune 

continue their successful collaboration: With the official opening of the restaurant La Canne en 

Ville, the Five Star Superior Grandhotel in Brussels is now home to a first-class gastronomic 

address. With direct access from Avenue Louise 77 as well as the LOUI Bar, the newly 

remodeled premises provide the ideal setting for the young Michelin-starred chef's inventive 

cuisine. Kevin Lejeune and his team serve French cuisine with inspirations from around the 

world at the elegantly designed La Canne en Ville. And invites you to dive into a pure luxury 

case where all the senses are awoken to make you live an exclusive culinary experience.   

"We are delighted to be partnering with Kevin Lejeune and La Canne en Ville to offer our guests 

an exclusive culinary experience," said Michel Cottray, General Manager of Steigenberger 

Grandhotel Wiltcher’s. "This collaboration is a perfect example of how there are always new 

opportunities to take our hotel's service quality to the next level, a genuine quest of 

Excellence." 

Kevin Lejeune opened La Canne en Ville restaurant back in 2018, in the neighborhood 

“Ixelles”. As the Discovery of the Year in 2018 by Gault&Millau, he was awarded his first star 

in the Guide Michelin the following year. In 2021, he was named Young Chef of the Year by 

Gault&Millau and was awarded with a 15/20 points rating. 

 

Current press information is available in our press portal. 
 
 

Vision, passion and cosmopolitanism. Deutsche Hospitality delivers the perfect guest experience. Tradition and 

an eye for the future come together in an inimitable portfolio of eight brands operating across more than 160 hotels 

globally. “Celebrating luxurious simplicity.”: Steigenberger Icons are extraordinary luxury hotels which combine 

historical uniqueness and modern concepts. The Steigenberger Porsche Design Hotels brand is generating 

innovative impetuses in the Luxury Lifestyle Segment. Steigenberger Hotels & Resorts represent the epitome of 

upscale hospitality on three continents. Jaz in the City’s Lifestyle Hotels dictate the rhythm in the Upscale Sector. 

House of Beats unites a passion for the hotel business with the fascination of lifestyle, fashion and music. 

IntercityHotel is located at the very hub of any destination and offers a true home of comfort and mobility in the 

https://www.deutschehospitality.com/en/press-office


 

 

 

 
 

Midscale Segment. MAXX by Deutsche Hospitality is a charismatic conversion brand which is also positioned in 

the midscale area of the market. Zleep Hotels provide a smart marriage of design and functionality in the Economy 

Segment. All of these brands are unified under H-Rewards, Deutsche Hospitality’s loyalty program which yields 

benefits from the first booking onwards. The vision is clear. In conjunction with its shareholder Huazhu, Deutsche 

Hospitality aims to advance to become one of Europe’s leading hotel companies. 
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Deutsche Hospitality │ Lyoner Straße 25 │ 60528 Frankfurt am Main 

Sven Hirschler │ Tel: +49 69 66564-422 
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