DEUTSCHE Presseinformation
HOSPITALITY Press Release

Career move from Augsburg to Heidelberg:

Daniel Kosin appointed Pre-Opening General Manager for IntercityHotel Heidelberg.
Opening expected in June 2023.

Frankfurt am Main, October 31, 2022

Daniel Kosin, who manages the IntercityHotel Augsburg, will also take over as Pre-Opening
General Manager for the IntercityHotel Heidelberg in December 2022. The Hotel is expected to

open in June 2023.

Born in Bonn, Daniel Kosin brings with him a profound experience in the hotel industry. As a
qualified hotel specialist, he started his career in Front Office Management, including at
Alpenhotel Valluga in Zurs am Arlberg and Living Hotel Dusseldorf. In 2015, he assumed the role
of Assistant General Manager of the Mercure Hotel at Centro Oberhausen and the Novum Hotel
Excelsior Dusseldorf. Following his experience as Assistant General Manager of the Comfort
Hotel Monheim, Daniel Kosin has held the position of General Manager for the IntercityHotel
Augsburg since 2019. From there, he will transition to his new role as Pre-Opening General
Manager for IntercityHotel Heidelberg. In this role, Daniel Kosin will not only be responsible for
the overall execution of the hotel opening, but also for ensuring smooth operations in all areas
such as Employee and Guest Management and the successful positioning of the hotel in the new

market.

Josef Dolp, Chief Operating Officer of Deutsche Hospitality: " With his extensive industry
expertise, many years of management experience and passion for the hotel industry, Daniel
brings with him the perfect prerequisites to lead our new IntercityHotel in Heidelberg to success.
We wish him a good start for the pre-opening phase and thank him already now for his great

commitment to Deutsche Hospitality."

In addition to a very central location, the IntercityHotel Heidelberg offers 198 modern equipped
guest rooms, with maximum living comfort. Public transport as well as restaurants and various

shopping facilities are in the immediate vicinity of the hotel.

IntercityHotels combine mobility, comfort and service with high quality and award-winning design.

The central location of all hotels in Germany, Austria, the Netherlands, Oman and China, among
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other countries, makes IntercityHotels ideal for business and sightseeing trips and establishes
them as places of connection, diversity and gatherings in the midst of city life.

Further information can be found on our press portal.

Vision, passion, cosmopolitanism: Deutsche Hospitality stands for hospitality in perfection. Tradition and future
orientation meet in a unique portfolio of eight brands in over 160 hotels worldwide. "Celebrating luxurious simplicity":
Steigenberger Icons are exceptional luxury hotels that combine historical uniqueness with modern concepts. The
Steigenberger Porsche Design Hotels brand sets innovative impulses in the luxury lifestyle segment. In the Upscale
segment, Steigenberger Hotels & Resorts stand for the highest hospitality on three continents. The Jaz in the City
lifestyle hotels set the pace in the upscale segment. House of Beats combines a passion for hotels with a fascination
for lifestyle, fashion and music. Right in the heart of the destinations, IntercityHotel is home to comfort and mobility in
the midscale segment. Also positioned in the midscale segment is MAXX by Deutsche Hospitality, the charismatic
conversion brand. Smartly, Zleep Hotels combines design and functionality in the economy segment. All these brands
are united by H-Rewards, Deutsche Hospitality's loyalty program with benefits from the very first booking. The vision
is clear: Together with the shareholder Huazhu, Deutsche Hospitality is rising to become one of the leading European

hotel companies.
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